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With the progress of times like this, social media is an important thing in life. Freedom 
of opinion is also very large on social media, like on the Twitter, Facebook, Instagram and 
many others. Therefore, this opinion can be analyzed by obtaining data from the public. 
This project aims to analyze the sentiments that exist on Twitter with social distancing 
hashtags and compare which algorithm is better to use. This project compares 2 algorithms, 
namely the Vector Space Model and the Naive Bayes. 
The final results obtained are in the form of performance results from each algorithm 
using different test schemes. To see maximum results. 
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